
81%It’s a Fact
No one reaches
people between
18-40 years old 
like we do!
workweek 
reaches more 
people under 
40 than any 
other medium.

*

*2005 ComBase Readership Study:
81% of all people under 40 years old in 

our marketplace read their weekly 
community newspaper.

Employees found. Careers made.
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